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LUXURY UPSCALE
TRADITIONAL | MODERN

UPPER MIDSCALE MIDSCALE

OC LLECT ION

BUDGET

5 - STAR 4 - STAR 3 - STAR

Bespoke and Superb Amenities and Services – Sophisticated and Thoughtful  Amenities 
and Services.

Smart, Functional and Easy Amenities and Services Smart, Aspirational, Functional and Easy Amenities 
and Services for focused and discerning students

Home Away from Home with a little extra

OUR BRAND ARCHTECTURE

 CAREFULLY CURATED & MANAGED HOSP I TAL I T Y BRANDS

LIFESTYLE | COMFORT PROFESSIONAL | COMFORT LONG STAY | SELECT LONG STAY | SELECT

MBER OLLECTION - OTELS & ESORTS
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l i v e - i n & l o n g s t a y s

A Pleasant un-ending Experience!
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Why CHOOSE US
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PROJECT ANALYSIS

BRAND PROPOSAL

CONCEPT DESIGN 
INTRODUCTION

BUSINESS PLAN APPROACH

MARKET ANALYSIS

MANAGEMENT CONTRACT 
NEGOTIATION

}

CONCEPT DESIGN IMPLEMENTATION   MOCK-UP ROOMS  |  |
STANDARDS DEFINITION  ROOM PROGRAM CHART    FOOD &  | | 
BEVERAGE DEFINITION    COST PLAN & RUM-UP CASH-FLOW   |  |
PROPERTY NAME}
STRATEGY DEFINITION   SALES & MARKETING ACTION PLAN    |  |
RATES & REVENUE MANAGEMENT  RECRUITMENT   FOOD & BEVERAGE  | | 
CONCEPT IMPLEMENTATION    PROJECT MANAGEMENT   PRE-OPENING |  |
KEY TASKS

STRATEGY DEFINITION 
SALES & MARKETING ACTION PLAN  
RATES & REVENUE MANAGEMENT  
RECRUITMENT 
FOOD & BEVERAGE CONCEPT IMPLEMENTATION  
PROJECT MANAGEMENT  
PRE-OPENING KEY TASKS

}
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Why CHOOSE US
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We and our PREFERRED PARTNERS



OUR

BRANDS
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BLUE AMBER - Luxury Hotels 
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LUXOR by AMBER 
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RESIDENCES by AMBER 





AMBER CREST  



l i v e - i n & l o n g s t a y s

A Pleasant un-ending Experience!



ETERNITI by AMBER 

-

A Pleasant un-ending Experience!

l i v e - i n & l o n g s t a y s
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 STEPPING STONE - STUDENT RESIDENCES 
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 CORPORATE SUPPORT 

 DIRECT DIALOGUE WITH OUR BUSINESS PARTNERS & OWNERS

 FREQUENT MEETINGS

 MONTHLY
REPORTS

SATISFACTION
SURVEYS

SUPPORTED
ACCESS TO

INTERNATIONAL
DEVELOPMENT

KEY POINTS
DISCUSSIONS

STRONG
RELATIONS

WITH
OWNERS &
PARTNERS

Corporate Communications
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 TECHNICAL SUPPORT & SERVICES 
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 PROCURMENT SUPPORT & SERVICES 



So long as new ideas are created,
sales will continue to reach new highs.



SYSTEM CONTRIBUTION

SALES & MARKETING SUPPORT

 SALES & MARKETING SUPPORT 

OPTIMIZE RATES

REVENUE 
MANAGEMENT

CREATE
DEMAND

GLOBAL
DISTRIBUTION SYSTEM

“GDS”

SALES FORCE
PROFESSIONAL

TEAM

CENTRAL
RESERVATIONS

SYSTEMS

DEDICATED
BOOKING
ENGINES



MBER 
EWARDS

LUB
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...Loyalty has its Privileges!

HOW

BENEFITS
BUSINESS
PARTNERS

and 
OWNERS

MBER 
EWARDS

LUB

LOYALTY.
ROYALTY.
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competitive advantage 

Loyalty has its Privileges...

MBER EWARDS LUBMBER EWARDS LUB

LOYALTY.
ROYALTY.
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HOTEL DESIGN to 
HIGH PROFIT OPERATION 

+
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 TURN-KEY PROJECT MANAGEMENT
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Plot 7, Elsie Femi-Pearse Street, Victoria Island, Lagos
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